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Abstract. This paper examines the multifaceted effects of trade tariffs on global supply chains, 

focusing on economic efficiency, cost dynamics, and international trade relations. By analyzing 

recent tariff implementations across major economies, the study highlights how tariffs can disrupt 

production networks, influence pricing strategies, and alter competitive landscapes. It also explores 

potential mitigation strategies employed by multinational corporations to navigate these challenges. 

The findings provide valuable insights for policymakers and business leaders striving to balance 

protectionist policies with global trade facilitation. 
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Introduction 

The intricate web of global supply chains has become a cornerstone of modern international 

trade, enabling the seamless flow of goods and services across borders. However, the 

imposition of trade tariffs can significantly disrupt these networks, leading to increased 

costs, production delays, and shifts in market dynamics. This paper delves into the complex 

interplay between trade tariffs and global supply chains, exploring the economic 

implications and strategic responses by firms. Recent years have witnessed a resurgence in 

protectionist policies, prompting a reevaluation of supply chain strategies among global 

enterprises. Through a detailed analysis of case studies and economic data, this study aims 

to uncover the nuanced impacts of tariffs on supply chain efficiency and competitiveness. 

The insights gained are crucial for understanding the broader economic environment and 

guiding future trade policy decisions. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 



 

References 

 

1. Chechelashvili, M., Berikashvili, L., & Malania, E. (2020). Marketing of tourism region as a 

necessary condition of effective management by regional tourism. Globus, 5, 71-75. 

2. Chechelashvili, M., Berikashvili, L., Malania, E., Rostiashvili, T., & Soselia, M. (2019). Cluster 

Politics of Region Development: The Best Practice of USA. American Scientific Journal,(30), 

90. 

3. Chechelashvili, M. (2019). Contemporary business challenges in a globalized world. LAP 

LAMBERT Academic Publishing. 

4. Maia, C., & Lia, B. (2018). The main criteria for lead generation. European science review, (7-

8), 317-319. 

5. Chechelashvili, M., Koghuashvili, P., & Babunashvili, T. (2023). Cluster as a means of 

increasing innovation in the region. Annali d’Italia, 45, 15-20. 

6. Babayev, F., Goncharenko, I., Mazur, H., Abdullaev, U., & Chernyaha, L. (2024). Investment 

Flows and Country Development in Emerging Markets: Analysing the Impact of Foreign 

Investment on Economic Growth. Theoretical and Practical Research in Economic Fields, 15(4), 

894-908. 

7. Babayev, F. (2020). GIDA SANAYİSİNDE YENİLİKÇİ GELİŞİM. In Econder 2020 3rd. 

International Economics, Business and Social Sciences Congress (p. 240). 

8. Moraliyska, M. (2021). Should the Minimum Wage Be Regulated on Union Level: The Case of 

the European Union. American Journal of Multidisciplinary Research & Development 

(AJMRD), 3(1), 62-68. 

9. Moraliyska, M. (2019). The European social model–typology and performance in 2017. 

Sustainable Development GOALS 2030: Challenges for South and Eastern European Countries 

and the Black Sea Region, 260. 

10. Moraliyska, M. (2021, April). The Impact of Certain European Pillar of Social Rights’ Initiatives 

on Bulgaria. In 23rd International Congress on Social Sciences. Book of Proceedings (Vol. 2, pp. 

84-94). 

11. ПЕТКОВ, В. (2014). Видове цени и тяхното приложение на международните стокови 

пазари. 

12. Talibzade, O. A. (2023). Industry-based multiplier tables for cost of equity calculation (example 

of Azerbaijan). İqtisadi Artım Və İctimai Rifah, 4, 150–157. 

13. Talibzadə, O. (2023). NATURE OF BUDGET PROCESS AND ANALYSIS OF BUDGET 

INDICATORS IN AZER-BAIJAN BANKING SYSTEM. Social and Technical Sciences Series, 

3, 82–86. 

14. Talibzade, O. (2022). Organization of expenses in budget management, enterprises and 

organizations. Geostrategy, 71 (5), 112–114. 

15. Sipos, D. The role of digital platforms in the transformation of political parties. Foreign Affairs, 

35(5). 

16. Мошенський, С. (2020). Більше ніж гроші. Фінансова історія людства. Київ: Саміт-книга. 

17. Мошенскій, С. З. (2024). Капіталізм і бізнес: уроки економічної історії україни. Kreatyvna 

ahent︠ s︡ii︠ a︡" Artilʹ". 



18. Мошенський, С. (2024). Зародження фінансового капіталізму. Sergei Moshenskyi. 

19. Мурадов, М. Ф., & Яскин, С. В. (2018). Факторный анализ индекса экономической 

свободы. Глобальный научный потенциал, (11), 92. 


