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Abstract. Behavioral economics challenges traditional economic theories by incorporating
psychological insights into consumer decision-making processes. This article explores how cognitive
biases, heuristics, and social influences shape consumer choices and market outcomes. It examines
the implications of behavioral economics for marketing strategies, policy design, and economic
modeling. By analyzing experimental and real-world data, the study provides a nuanced
understanding of consumer behavior and its impact on economic systems. The findings offer
valuable insights for businesses, policymakers, and researchers seeking to better predict and
influence consumer decisions.
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Introduction

Traditional economic theories often assume that consumers are rational actors who make
decisions based on a comprehensive evaluation of available information. However,
behavioral economics presents a more nuanced view, suggesting that psychological factors
such as cognitive biases, heuristics, and social influences play a significant role in shaping
consumer decision-making. This paper explores the key principles of behavioral economics
and their implications for understanding consumer behavior in various market contexts. By
examining experimental research and real-world case studies, the study highlights the ways
in which consumer choices deviate from traditional economic predictions. It also discusses
the potential applications of behavioral insights in marketing strategies, policy formulation,
and economic modeling. Through a comprehensive analysis, this research aims to enhance
the understanding of consumer behavior and its influence on economic systems, offering
practical insights for businesses, policymakers, and academics.
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