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Abstract. This article examines the multifaceted impact of globalization on emerging economies. It
explores how globalization influences economic growth, income distribution, and social change in
developing countries. The study analyzes both the positive and negative effects, considering aspects
such as technology transfer, foreign direct investment, and cultural exchange. By using case studies
and empirical data, the article provides a comprehensive overview of globalization's role in shaping
the economic landscape of emerging markets.
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Introduction

Globalization, a process characterized by the increasing interconnectedness of economies,
societies, and cultures, has profound implications for emerging economies. This article
delves into the various dimensions of globalization and its impact on developing countries.
It highlights how globalization can serve as a catalyst for economic growth by facilitating
access to foreign markets, technology, and capital. Moreover, the article discusses the
challenges posed by globalization, such as income inequality and cultural homogenization.
Through a nuanced analysis, the study aims to shed light on how emerging economies can
navigate the complexities of globalization to foster sustainable development.
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