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Abstract. This article investigates the role of microfinance in promoting economic empowerment in 

developing countries. It examines how microfinance initiatives facilitate access to financial services 

for underserved populations, fostering entrepreneurship and poverty alleviation. The study evaluates 

the impact of microfinance on economic development, considering factors like social inclusion, 

financial literacy, and sustainable growth. Through case studies and empirical analysis, the article 

provides insights into the effectiveness of microfinance as a tool for economic empowerment. 
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Introduction 

Microfinance has emerged as a powerful tool for promoting economic empowerment and 

alleviating poverty in developing countries. This article explores the mechanisms through 

which microfinance initiatives provide access to financial services for underserved 

populations. It discusses the role of microfinance in fostering entrepreneurship, enhancing 

financial literacy, and promoting social inclusion. The article evaluates the impact of 

microfinance on economic development, highlighting success stories and challenges faced 

by microfinance institutions. Through a detailed analysis, the study aims to shed light on the 

potential of microfinance to drive sustainable economic growth in low-income regions. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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