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Abstract. This paper delves into the ethical challenges faced by public administrators and the 

practices adopted to address them. By analyzing ethical dilemmas in various administrative contexts, 

the study identifies common issues and explores effective strategies for ethical governance. It 

emphasizes the importance of ethical leadership and integrity in fostering public trust and 

accountability. The paper also examines the role of ethical training and frameworks in guiding public 

officials. The findings provide actionable insights for enhancing ethical standards in public 

administration, contributing to more transparent and accountable governance. 
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Introduction 

Ethics play a critical role in public administration, influencing decision-making processes 

and public perceptions of government integrity. This study investigates the ethical 

challenges encountered by public administrators and the practices implemented to address 

these issues. By examining case studies from different administrative contexts, the research 

identifies prevalent ethical dilemmas and explores strategies for promoting ethical 

governance. The study highlights the significance of ethical leadership and integrity in 

fostering trust and accountability in public institutions. Furthermore, it discusses the role of 

ethical training and frameworks in guiding public officials towards ethical decision-making. 

The findings offer valuable insights for enhancing ethical standards in public administration. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
 

References 

 



1. Велчев, А. (2024) „Хибридни войни, медии, интернет: основни понятия и пресечни 

точки“. Интернет [онлайн]. ISSN 1314-4464. Достъп: 12.12.2025. Наличен на: 

https://rhetoric.bg/хибридни-войни-медии-интернет-основн [Velchev, A. (2024) „Hibridni 

voyni, medii, internet: osnovni ponyatia i presechni tochki“. Internet [onlayn]. ISSN 1314-4464. 

Dostap: 12.12.2025. Nalichen na: https://rhetoric.bg/hibridni-voyni-medii-internet-osnovn] 

2. Гошева, Б. Д., & Калчев, К. Д. (2015). Лятна школа по ПР. Годишник на департамент 

„Масови комуникации“, НБУ. [Gosheva, B. D., & Kalchev, K. D. (2015). Lyatna shkola po 

PR. Yearbook of the Department of Mass Communications, NBU]. Достъпно на: 

https://www.ceeol.com/search/article-detail?id=425956 

3. Велчев, А. (2022). Комуникационни тенденции и перспективи в онлайн медии. Реторика и 

комуникации, (51), 99–111. [Velchev, A. (2022). Komunikatsionni tendentsii i perspektivi v 

onlayn medii. Rhetoric and Communications Journal, (51), 99–111]. Налично на: 

https://rhetoric.bg/wp-content/uploads/2022/04/issue-51-April-2022-Velchev-A-pp.99-111.pdf 

4. Дідик, О. (2024). Особистий бренд та роль Мохаммеда бін Салмана у контексті 

формування сучасного політичного ландшафту Саудівської Аравії. Науково-теоретичний 

альманах Грані, 27(4), 109-121. 

5. Didyk, O. (2023). Political Martyrdom Revisited: Iran’s Contemporary Perspective and Insights 

from the Woman-Life-Freedom Uprising. The Copenhagen Journal of Asian Studies, 41(2). 

6. Дідик, О. (2024). Роль чуток і пліток у формуванні та трансформації особистих брендів у 

політичному ландшафті Ірану. Науково-теоретичний альманах Грані, 27(2), 116-123. 

7. Najafova, K. Jamila Hasanova. РОЗВИТКУ. 


