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Abstract. This paper explores policy innovation as a crucial mechanism for achieving sustainable 

development goals. It examines innovative policy frameworks and tools that have been successfully 

implemented in various countries. The study highlights the role of cross-sectoral collaboration and 

adaptive policymaking in addressing sustainability challenges. By presenting case studies, the 

research provides insights into effective policy innovations that can be replicated globally. The 

findings emphasize the need for dynamic and inclusive policy processes to foster sustainable 

development, offering recommendations for policymakers to embrace innovative approaches in their 

governance strategies. 
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Introduction 

Sustainable development has become a central objective for governments worldwide, 

necessitating innovative policy approaches to address complex sustainability challenges. 

This paper explores the role of policy innovation in achieving sustainable development 

goals, examining innovative frameworks and tools that have been successfully implemented 

across different countries. By analyzing case studies, the study highlights the role of cross-

sectoral collaboration and adaptive policymaking in fostering sustainability. The research 

emphasizes the importance of dynamic and inclusive policy processes, providing insights 

into effective policy innovations that can be replicated globally. Recommendations are 

offered for policymakers aiming to integrate innovative approaches in their governance 

strategies. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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