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Abstract. This article explores the impact of digital governance on transforming public policy 

frameworks. By analyzing case studies from various countries, the study highlights the potential for 

digital tools to enhance transparency, efficiency, and citizen engagement in policymaking processes. 

The integration of technology in governance is positioned as a catalyst for innovation, offering new 

avenues for policy development and implementation. The findings suggest that digital governance 

can play a crucial role in modernizing public policy and meeting the demands of a digital age. 
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Introduction 

Digital governance is increasingly becoming a pivotal aspect of modern public policy. With 

the rapid advancement of technology, governments around the world are seeking ways to 

integrate digital tools into their policymaking processes. This integration aims to enhance 

transparency, improve efficiency, and foster greater citizen engagement. The article 

examines various case studies where digital governance has been successfully implemented, 

providing insights into its potential benefits and challenges. By understanding the role of 

digital governance, policymakers can better navigate the complexities of the digital age and 

develop more effective public policies. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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