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Abstract. This study examines the role of lobbying in shaping environmental policy. It delves into 

the tactics used by lobbyists to influence policy decisions and assesses the impact of lobbying on 

environmental regulations. The article discusses the implications of lobbying for policy transparency 

and accountability, offering recommendations for balanced policy-making. 
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Introduction 

Lobbying is a significant force in the development of environmental policy, with lobbyists 

employing various tactics to influence policy decisions. This study examines the impact of 

lobbying on environmental regulations, highlighting both positive and negative outcomes. 

The article discusses the implications of lobbying for policy transparency and 

accountability, suggesting ways to achieve a balanced approach in policy-making. By 

analyzing case studies and legislative data, the study offers insights into the complex 

dynamics between lobbying and environmental policy. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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