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Abstract. This study explores the effectiveness of art therapy as a complementary treatment for 

anxiety disorders. By integrating creative expression with traditional therapeutic practices, art 

therapy offers a unique approach to managing anxiety. The research examines the impact of art 

therapy on reducing anxiety symptoms and enhancing emotional well-being. Results indicate that art 

therapy significantly contributes to symptom reduction and provides a valuable outlet for emotional 

expression. These findings support the inclusion of art therapy in clinical settings as a holistic 

treatment option for anxiety disorders. 
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Introduction 

Anxiety disorders are among the most common mental health conditions, affecting millions 

globally and presenting challenges in both diagnosis and treatment. Traditional therapies, 

such as cognitive behavioral therapy and pharmacological interventions, are widely used but 

may not address the emotional and creative needs of all patients. Art therapy, which 

combines psychological principles with creative processes, has emerged as a promising 

complementary approach for anxiety management. This study investigates the role of art 

therapy in reducing anxiety symptoms, exploring its effectiveness in fostering emotional 

expression and psychological healing. By analyzing patient outcomes and therapeutic 

processes, the research aims to validate art therapy as a viable option in clinical psychology, 

encouraging its integration into comprehensive treatment plans for anxiety disorders. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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