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Abstract. This study explores the impact of social support networks on mental health recovery. It
investigates how interpersonal relationships can influence recovery processes in individuals with
mental health disorders. The findings emphasize the importance of strong social support in
enhancing treatment outcomes and promoting mental well-being. By analyzing various support
systems, the research highlights the need for integrating social support strategies into mental health
care, advocating for a collaborative approach in clinical settings to foster recovery.
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Introduction

Social support is a critical component of recovery for individuals with mental health
disorders. This paper examines the role of social support networks in facilitating mental
health recovery, focusing on how these networks can influence treatment outcomes.
Through a review of existing literature and case studies, we explore various types of social
support, including emotional, instrumental, and informational, and their impact on mental
well-being. The findings underscore the importance of integrating social support strategies
into mental health care, advocating for collaboration among healthcare providers, patients,
and communities. By fostering strong support networks, clinicians can enhance recovery
processes and improve overall treatment efficacy. This paper discusses practical applications
and future directions for incorporating social support into mental health interventions.
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