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Abstract. This article explores the psychological factors influencing consumer behavior in today's 

markets. By examining cognitive biases, emotional triggers, and cultural influences, it provides a 

comprehensive understanding of how consumers make purchasing decisions. The research highlights 

the role of digital media in shaping consumer perceptions and the implications for marketing 

strategies. It offers insights for businesses aiming to adapt to changing consumer expectations and to 

develop effective marketing campaigns that resonate with target audiences. 
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Introduction 

Consumer behavior is a complex interplay of psychological factors that influence 

purchasing decisions in modern markets. This article delves into the cognitive biases, 

emotional triggers, and cultural influences that shape consumer actions. By analyzing 

market trends and consumer studies, the research highlights how digital media impacts 

consumer perceptions and decision-making processes. It offers valuable insights for 

businesses seeking to adapt to evolving consumer expectations and develop marketing 

strategies that effectively engage target audiences. The findings underscore the importance 

of understanding psychological dynamics to craft compelling marketing campaigns and 

drive business success. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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