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Abstract. This research explores strategic risk management approaches in emerging markets. By 

analyzing the unique challenges and opportunities these markets present, the study provides insights 

into effective risk management strategies. The research draws on case studies and interviews with 

industry experts, offering a comprehensive view of how organizations can navigate uncertainty in 

dynamic environments. The findings are particularly relevant for businesses seeking to expand their 

operations in emerging economies. 
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Introduction 

Emerging markets present a unique set of challenges and opportunities for businesses, 

necessitating robust strategic risk management approaches. This paper delves into the 

intricacies of managing risks in these volatile environments, drawing on case studies and 

expert interviews to provide a comprehensive overview. The research highlights effective 

strategies for navigating uncertainty, offering valuable insights for organizations looking to 

expand their footprint in emerging economies. The findings emphasize the importance of 

understanding local contexts and leveraging strategic risk management to achieve business 

success. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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